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Memorial University (1949)

. most distinguished University for
its size

.... play an important role in the
economic development
of the province




Programs

= Arts =Medicine

= Business = Music

= Education * Nursing

= Engineering = Pharmacy

* Fine Arts = Science

* Human Kinetics = Social Work
= Maritime = Technology
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Student Enrolment (2005)

Memorial University 17,800
Dalhousie University 15,800
McGill University 32,100
Cambridge University, UK 17,300
Cornell University, USA 20,500




Zone 14: Enrolment at Memorial

St. John’s 735
SWGC p
Total 758
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Accessing Memorial University:
Partnership with CNA

* University-level courses
* College - University Transfer Programs
* Bridging programs

College
locations




St. John’s Campus




Landmark Graphics Visualization
Laboratory ($20 million)




Inco Innovation Centre
($17 million)




Culture: Petro-Canada Hall
($1.8 million)




Marine Institute
St. John’s




Sir Wilfred Grenfell College
Corner Brook




Harlow Campus
England




Research Funding
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Memorial University Graduates

L Premier Williams
General Hillier




Memorial University: 60,000 Grad’s

Maritimes 6%

Quebec 1%

Ontario 11%

Newfoundland

and Labrador

71% West &
Territories 7%

Outside
Canada 4%




Zone 14: Total Population
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Zone 14: 20-Year Olds
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Zone 14: K-12 Enrolments

9,000

wied
c
Q
£
o
S
o
L

2000 2001 2002 2003 2004




Memorial’s Commitment to Rural
Newfoundland and Labrador

Educahon

Outreach

Research HarrisCentre




Rural and Regional Development by
Meeting Global Needs

1. Education
2. Experience - tourism
3. Food




1. High School Education for
International Students

Global Need:

* English speaking

« Safe

* University preparedness

Local Benefits:

* Diversity

* Fees: $8,000 p.a.

« Expenses: ~$5,000 p.a.




2. Experiences Through Special
Tourism

Global Needs:

 Adventure, culture, science, education
» Safe, friendly, small ‘

* English speaking




2. Experiences Through Special
Tourism

Local Benefits:

* Year-round, high value
« Cost: $4,000 p.w.
 Minimal infrastructure

* Accessibility




3. Food

Global Needs:

* Fresh, special (e.g., smoked)
« Safe, wholesome

* Ethical production




3. Food

Local Benefits:

* High value

* Logistics and marketing

» Gander International Airport
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Aquaculture and Biotech
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