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Bachelor of Commerce (Co-operative) Program Worksheet
Ten Courses Required for Admission 

Course Grade Course Grade 

Business 1000 Introduction to Business in Society Math 1000 Calculus I 

English 1090 (or 1020) CRW: Telling Stories 4 non-business electives: 

English 1110 (or 1021) CRW in Rhetoric 1) (Math 1090 Algebra and Trigonometry)

Economics 1010 Introduction to Microeconomics 2) 

Economics 1020 Introduction to Macroeconomics 3) 

Average on ten courses required for admission: 4) 

Term 1 (Fall) Term 2 (Winter) 
Business 1101 Principles of Accounting Business 2010 Business Research and Writing 

Business 1210 Introduction to Marketing Strategy Business 2101 Managerial Accounting 

Business 1600 Introduction to Entrepreneurship Business 2210 Introduction to Marketing Tactics 

Business 2710 Modeling and Implementing Business Processes Business 2400 Decision Modeling 

Statistics 2500 Statistics for Business and Arts Students Elective: 

Average: Average: 

Term 3 (Fall) Workterm 1 
(Winter) 

Term 4 (Spring) 

Business 3310 Organizational Behaviour Business 4000 Business Law I 

Business 3401Operations Management Business 4050 Strategic Management I 

Business 3700 Information Systems Business 4320 Human Resource Management 

Business 300W  
Business Professional Development Seminars

Business 4330 Introduction to Labour Relations 

Elective: Business 4500 Financial Management I 

Elective: 

Average: Average: 

Workterm 2 
(Fall) 

Term 5 (Winter) Workterm 3 
(Spring) 

Business 5301 Organizational Theory 

Elective: 

Elective: 

Elective: 

Elective: 

Average: 

Term 6 (Fall) Term 7 (Winter) 
Business 7000* Strategic Management II Elective: 

Elective: Elective: 

Elective: Elective: 

Elective: Elective: 

Elective: Elective: 

Average: Average: 

Student’s Notes:

*Business 7000 can be completed in Term 6 or 7.
In Terms 1-7, 7-12 courses (21-36 credit hours) must be business electives and 4-9 courses (12-27 credit hours) must be non-business electives. 
See Table 3 Business Electives in the University Calendar for a list of business electives. Non-business electives can be a 3 credit hour course 
chosen from any discipline except Business.  
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