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Judah Adeniyi, PhD student
The role of technology in the future of work: Opportunities and challenges

Our research aims to gain a better understanding of potential equity gaps that result from technological 
change in the workplace. We’ll present the findings of an exploratory study where we interviewed 
representatives of different stakeholder groups and organizations. Our findings suggest that there are wide 
disparities in people’s experiences with technological change. We’ll discuss opportunities and challenges 
related to technological change in the workplace. 

Authors: Judah Adeniyi, Dr. Bui Petersen, Dr. Travor Brown, and Dr. Ray Gosine.

Dr. Jacqui Bartlett, associate professor 
Who owns the data you’re collecting in your business?

As technology becomes more prevalent in the workplace, companies increase the data they collect and 
store.  Employee information, customer buying habits, email lists, social media statistics, biometric data and 
electronic surveillance records are just some of the various data sets being collected by companies.  Data 
is becoming a valuable commodity but what can companies do with it?  That depends, first of all, on who 
owns it.

Dr. Carlos Bazan, assistant professor  
Not your grandparents’ workplace: How A.I. is changing the way we work and do business

Artificial intelligence (A.I.); also known as cognitive technologies – is revolutionizing the workplace. 
Although the availability of these technologies is relatively recent, they already have found multiple 
business applications. For example, A.I. can support three essential business needs: 1) automating business 
processes; 2) gaining insight through data analysis; and 3) engaging with customers and employees. Thus, 
many companies implement A.I. throughout their operations to reduce time spent on repetitive tasks, 
improve employee productivity and enhance overall customer experience. However, notwithstanding the 

rapid adoption of cognitive technologies in the workplace, companies of all sizes can face significant obstacles in developing 
and implementing A.I. Nonetheless, companies that embrace the new way of doing business will most likely reap several 
competitive advantages and dominate their competition in the future.

Dr. Mary Furey, associate professor 
This is a wake-up call to stop hitting the snooze button: Rogers service outage
 
This paper uses an initial case study of a 911 service outage and does a comparative study of a recent 
Rogers outage to explore the extent to which telecommunications companies and governments learn from 
serious incidents and close calls.

The initial research study found that although the telecommunications company involved in the outage and 
the local levels of government expressed concern and indicated they would introduce changes to ensure 

such an incident wouldn’t occur again, after more than a decade, there were no changes in government requirements for back-
up and disaster recovery standards.  We’re expecting little change regarding the learning from these incidents and close calls 
and are making the call for businesses to lobby government for greater control surrounding the regulation of internet services.
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